Dominant social, economic and political conditions could be barriers of women's participation. One instrument to economic equity is micro credit funds. Micro credit funds in Iran and other developing countries provide a range of economic services for rural women. evaluation of micro credit funds clients' satisfaction is essential for both internal and external reasons. In light of these facts, the aim of this paper is to measure women' satisfaction with micro credit funds in Iran. The study population consisted of women who participate in the two micro credit funds in Fars and Khuzestan Province of Iran (N-800). The sample is selected using simple random quota sampling method (n=200) based on a list of names from the Funds. The face validity of the questionnaire was approved by a group of experts. Furthermore, the Cronbach's alpha sufficient coefficients used to evaluate the reliability of questions (0.7 to 0.9). the t-test analysis revealed that participants in Fars and Khuzestan significantly differ from each other regarding their loyalty to funds. The mean score of Fars participants was higher than that of Khuzestan participants. The regression analysis revealed that expectation from funds and perceived quality explained 27% of the variance in participant perceived value. While, expectation, perceived value and perceived quality explained 67% of the variance in participant satisfaction. Finally, , expectation, perceived value, perceived image and satisfaction explained 42% of the variance in participant loyalty regarding micro credit funds.
Introduction
n developing countries women play a major role in agriculture production. Women, also contribute a significant percentage of the labor to small ruminant production. They also carrying loads over long distances, grinding corn manually, working in the homestead, raising children, and cooking. Rural women are integrated into the rural economy, which is basically labor intensive and which exerts a heavy physical charge on the majority of women and children. Nevertheless, it is not always recognized, since structural authority is held by men. Despite women's considerable role, educational and/ or training programs regarding agriculture and small ruminant production regarding women in villages and other services in rural area are distant from an acceptable level. Women compared to men also have little benefits in terms of personal income, assets, healthcare programs, employment, and education. There are barriers to women's political and economic participation across the world. These barriers to women's participation could lead to the emergence of prevailing different social, economic and political systems. Based on the studies, one way to make sure about women's empowerment and their status improvement is to develop mechanisms for women's participation equality and equitable representation at all various levels of the political process. Without women in prominent positions such as national legislatures, local government and important economic activities, it is unlikely that the full range of issues regarding gender will be addressed.
In order to increase political participation of women, making sure of gender equity and equality in economic is a priority agenda. this idea has been proved to be true based on practical evidences. One instrument to economic equity is micro credit funds. Micro credit funds in Iran and other developing countries provide a range of economic services for rural women. Micro credit funds all over the world rely on feedback from women as their clients. Customer satisfaction measurement may be the most reliable feedback system, considering that it provides the clients' preferences and expectations in an effective, direct, meaningful and objective way.
Evaluation of customer satisfaction is very important issue for all types of business organization. Customer satisfaction is an important determinant of customer retention which, in turn, has a very strong effect on profitability. Customer satisfaction can, also help businesses acquire new customers and maximize their lifetime value. In other words, customer satisfaction is an heuristic tools by which managers, policymakers and other stakeholders can learn the customers' opinion regarding the services received, and also obtain a quality indicator of firms' functioning. It also provides the opportunity for the firms to evaluate their current and future performance. Moreover, customer satisfaction can promote employees' motivation by providing a sense of achievement and accomplishment. As such, many companies and service providers choose customer satisfaction as their main performance indicator; it is on the mission statements of many large corporations and has become a sought-after source of competitive advantage. In summary, evaluation of micro credit funds clients' satisfaction is essential for both internal and external reasons. Internally, micro credit funds clients' satisfaction will help monitor performance, allocate resources, and compensate employees. Externally, it will provide information to women, investors, policy makers. Despite this, surprisingly little published research has investigated women' satisfaction and to our knowledge no study of this kind has been undertaken in Iran. In light of these facts, the aim of this paper is to measure women' satisfaction with micro credit funds in Iran and to better understand of why women participate or not in this funds.
Methodology
The study was designed as a cross-sectional survey. The population of interest consisted of women who participate in the two micro credit funds in Fars and Khuzestan Province of Iran. Our study sample consisted of 800 Women who were selected through a simple random quota sampling method (n=200) based on a list of names from the Funds. In designing the questionnaire, a 5-point scale (Based on the nature of the items, the measuring scales included: a 5 point scale from 5 very important/ easy to 1 not important/ easy at all; 5 very much to 1 not at all; 5 strongly agree to 1 strongly disagree; 5 very likely to very 1 unlikely. A panel of experts confirmed the face validity of the questionnaire. Moreover, Cronbach's alpha reliability coefficients for the pilot study assessment were employed to refine the questions to be prepared for the final questionnaire. All scales indicated good-to-excellent reliability, generally 0.7 to 0.9
Results
The differences/similarities in variables in funds were investigated using the t-test. Participants in Fars and Khuzestan significantly differ from each other regarding their loyalty to funds. The mean score of Fars participants was higher than that of Khuzestan participants.The regression analysis revealed that expectation from funds and perceived quality explained 27% of the variance in participant perceived value. While expectation, perceived value and perceived quality explained 67% of the variance in participant satisfaction. Finally, expectation, perceived value, perceived image and satisfaction explained 42% of the variance in participant loyalty regarding micro credit funds.
Discussion
Our analysis revealed that expectation is a very important factor in women's satisfaction and loyalty with microcredit fund. Furthermore, after expectation, in satisfaction value and in loyalty, satisfaction are other important determinant factors . Our results suggested that for increasing women's satisfaction and loyalty, policymak-ers should mostly focus on these three factors. Definitely, logical expectation from women fund members will increase satisfaction and the value they earn from fund will consequently increase their loyalty regarding fund.
Conclusion
Women are important part of any society so their participation and empowerment are very crucial for that society. Microcredit funds in Iran and other developing countries provide a range of economic services for rural women which can influence and increase their participation and empowerment. However, these funds should regularly be evaluated for better services. In light of these facts, the aim of this paper was to evaluate women' satisfaction with microcredit funds in Iran. Our analysis revealed that expectation from funds and perceived quality explained 27% of the variance in participant's perceived value. While, expectation, perceived value and perceived quality explained 67% of the variance of participant's satisfaction. Finally, expectation, perceived value, perceived image, and satisfaction explained 42% of the variance in participant's loyalty regarding microcredit funds. 
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